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Forecasts and Valuation  

 FY Dec (Btm)  2019A 2020A 2021F 2022F 

Revenue 120,027 104,423 136,521 137,135 
EBITDA 5,269 6,279 6,688 6,956 
Pre-tax Profit 1,923 2,331 2,675 2,835 
Net Profit 1,561 1,894 2,180 2,311 
Net Pft (Pre Ex.) 1,561 1,857 2,180 2,311 
EPS (Bt) 0.93 1.13 1.31 1.38 
EPS Pre Ex. (Bt) 0.93 1.11 1.31 1.38 
EPS Gth (%) 150 21 15 6 
EPS Gth Pre Ex (%) 150 19 17 6 
Diluted EPS (Bt) 0.93 1.13 1.31 1.38 
Net DPS (Bt) 0.40 0.50 0.52 0.55 
BV Per Share (Bt) 3.98 4.72 6.03 7.41 
PE (X) 21.4 17.6 15.3 14.5 
PE Pre Ex. (X) 21.4 18.0 15.3 14.5 
P/Cash Flow (X) 9.1 11.9 6.5 9.6 
EV/EBITDA (X) 8.0 9.8 8.9 8.8 
Net Div Yield (%) 2.0 2.5 2.6 2.8 
P/Book Value (X) 5.0 4.2 3.3 2.7 
Net Debt/Equity (X) 1.3 3.5 2.5 2.2 
ROAE (%) 25.8 26.1 24.3 20.6 
     
Consensus EPS (Bt):   1.16 1.25 
Other Broker Recs:  B: 10 S: 0 H: 0 
 
GIC Industry : Energy 
GIC Sector: Energy Equipment & Services 
Principal Business: PTG operates an integrated oil and non-oil 
platform combining the sales and distribution of petroleum 
products and other products with food and beverages and auto 
services. 

Source of all data on this page: Company, DBSVTH, Bloomberg Finance 

L.P. 

 

At A Glance  
Issued Capital (m shrs) 1,670 

Mkt. Cap (Btm/US$m) 33,400 / 1,073 
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Ratchakit-Holding-Company (%). 25.1 

Mr Sakanan Wijitthanarak  (%) 9.7 
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Stronger core business than peers 

• Thailand’s largest operator-cum-owner of petrol 

stations that enjoys full marketing margins  

• Aims to be second largest player for LPG in 2021F (from 

fourth position in 2020) 

• Net profit to grow at a CAGR of c.11% over 2020-2025F, 

supported by improving F&B and EV charging 

businesses 

• Initiate BUY rating with FY21F TP of Bt25 

Stronger core business than peers.  PTG has stronger business 
and less impact from COVID pandemic than peers, in our view. 
In 2020, domestic fuel demand tumbled by c.1.2% y-o-y but 
PTG’s sales volume increased by 5.9% y-o-y, thanks to same 
store sales growth rate of 0.9% and only c.8% of its service 
station network located in Bangkok and vicinity areas. 
 
Improving profitability with expansion in non-oil businesses. 
PTG is expanding into non-oil segments, including F&B, 
convenience stores, LPG and clean energy. The non-oil 
businesses has a higher average gross margin of c.25-30% (vs. 
c.8% for the oil business) which will enable PTG to enjoy better 
profitability in the long run, on top of diversifying its revenue 
stream to reduce its exposure to the risk of volatile oil prices. 
 
Initiate BUY rating and FY21F TP of Bt25. Our optimistic view is 
backed by i) a net profit CAGR of c.11% over 2020-2025F, ii) its 
largest domestic company-owned and -operated service 
stations that can fully capture marketing margins, iii) business 
diversification to non-oil segments, iv) expectations for the F&B 
business to turn profitable in 2021F, v) new businesses via 
strong partnerships, such as electric vehicle (EV) charging 
stations, and v) trading at discount relative to local peers. 
 
Valuation: 

Our TP of Bt25 based on the DCF method to capture its future 

cashflow growth potential with WACC of 7.23%.  

 
Key Risks to Our View: 

Volatility of margins, fierce competition in the oil retail 

business and the failure of its non-oil businesses. 
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Investment Summary  
 

Initiate with BUY rating FY21F TP of Bt25. We initiate our 

coverage of PTG with a BUY rating and FY21F target price of 

Bt25 a share. Our optimistic view is based on: i) a net profit 

CAGR of c.11% during 2020-2025F, ii) its largest domestic 

company-owned and -operated service stations that can fully 

capture marketing margins, iii) less earning volatility as there 

is no inventory impact on financial performance, iv) business 

diversification to non-oil segments, v) expectations for F&B to 

turn profitable in 2021F, vi) cost savings arising from the 

project to install solar panels on the rooftops of service 

stations, and vii) new businesses such as EV charging station 

and power plants. 

 

We are positive about PTG’s prospects. Our view is 

supported by the following: i) strong fuel demand recovery 

for transportation after the resumption of businesses post 

COVID-19 pandemic, ii) its second highest numbers of service 

stations in Thailand that can support the uptrend in demand 

for EV charging stations, ii) minimal impact from COVID-19 

pandemic as c.8% of its service station network is located in 

Bangkok and vicinity, iv) uptrend for consumer spending on 

coffee inside service stations with a projected CAGR of 10.6% 

during 2020-2025F, and v) rebranding and higher operating 

efficiency for its F&B business under GFA. 

 

Net profit CAGR of c.11% over 2020-2025F. We project its net 

profit to grow at a CAGR of 11% during 2020-2025F, i.e. from 

Bt1.89bn in 2020 to Bt3.14bn in 2025F. This is supported by 

i) service station and Punthai Coffee outlet expansions by 

c.150 stations and c.50-80 outlets per year, respectively, ii) 

strong fuel demand recovery after the rollout of COVID-19 

vaccines, iii) increasing market share for LPG sales volume by 

expanding into the household segment, iv) solar rooftop 

projects that can save electricity by c.Bt0.10-0.15m per 

station per year, and v) uptrend for spending on coffee at 

service stations with a projected CAGR of c.10% over 2020-

2025F. 
 

Net profit CAGR of c.11% over 2020-2025F  

 
 
 
 
 
 
 
 

 

 

 

Source: Company, DBSVTH 

Need for EV charging stations arises from increasing number 

of EVs and Thailand’s EV plan. At the end of 2020, the total 

number of new EV registrations in Thailand stood at 35,263 

vehicles, including cars, motorcycles, buses, trucks and three-

wheelers (representing a 10% increase from 2019). This can 

be broken down into 32,264 HEVs/PHEVs (a 5% increase 

from 2019) and 2,999 BEVs (a 91% increase from 2019). 

 

Additionally, the total number of public EV charging stations, 

as of 18 November 2020, stood at 647 locations nationwide. 

These included 10 service providers offering a total of 1,974 

power heads (1,220 slow chargers and 706 fast chargers). 

 

The National New Generation Vehicle Committee, along with 

the Federation of Thai Industries (FTI), aims to make Thailand 

to a global production hub for EV within 15 years (by the end 

of 2035). The new plan is for Thailand to produce i) 1.05m 

units of EV by 2025F, ii) 6.22m units of EV by 2030F, and iii) 

18.41m units of EV by 2035F.  

 

Moreover, the committee is also aiming to raise local demand 

for EVs to 15.58m units (consisting of 6.4m units of 

passenger cars and pickup trucks, 8.75m units of 

motorcycles, and 0.43m units of buses and heavy-duty 

trucks). 

 

In view of the growing number of newly registered EVs and 

uptrend of EV usage, we think that the demand for EV 

charging points in service stations will be on the rise. 

 

Partnership with EGAT to launch c.30-50 EV charging stations 

in 2021F. In Mar 2021, PTG, along with Electricity Generating 

Authority of Thailand (EGAT), has successfully launched five 

EV charging stations (DC fast charge with 120kWh capacity 

that full charge an EV in 15-30 minutes) under “Elex by EGAT” 

at PTG’s major service stations for gateways in 

Nakornratchasrima, Phetburi, Nakornsawaan, Chonburi, and 

Kanchanaburi provinces. 

 

PTG aims to open c.30-50 EV charging stations (13-15 

stations under “Elex by EGAT” with a total investment of 

c.Bt200m. We think that PTG has a number of advantages 

over OR, as i) PTG has highest number of service stations 

(over c.2,100 stations) in Thailand, ii) PTG has a strong 

relationship with EGAT, the largest domestic power provider, 

iii) all PTG’s EV charging stations adopt DC fast charging. 

 

 

 

 

 



   

 
  Page 4 

 

 

Company Focus 

PTG Energy Plc 
 

“Elex by EGAT” EV charging point at PTG service station 

 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

Source: Prachachart website, DBSVTH 

 

Expect payback period of 5-6 years with estimated IRR of 

18% from EV charging station business. We estimate EBITDA 

of c.Bt43m per year (less than 1% of 2021F consolidated 

EBITDA) for 50 EV charging stations. This is based on the 

assumptions of i) investment cost of c.Bt3-4m per 120kWh 

DC charging station, ii) average electricity price of Bt6/kWh, 

iii) six EVs use the services per day, and iv) average operating 

life for EV charging stations of 20 years. Moreover, we have 

calculated a payback period of six years with an IRR of c.19% 

(in line with the average market rate of 15-20%). 

 

Even though EBITDA contribution from the EV charging 

stations business is relatively small on a consolidated basis, 

we believe such contribution will be on the rise in the future, 

supported by i) declining investment cost, and ii) uptrend for 

EV usage as EV charging stations are required every 150-

200km travel distance. 

 

Rapid growth of coffee stores in service stations. During 

2014-2019, the domestic sales of coffee in service stations 

achieved a CAGR of 21.9% – from Bt4,796m in 2014 to 

Bt12,886m in 2019. This is due to the expansion of non-oil 

retailers as well as the number of cups of coffee sold by 2.4 

times to 269m in 2019. Even though coffee outlets outside 

service stations have a larger market size than those in 

service stations, coffee outlets outside service stations are 

growing at a slower CAGR of 9.2% during the same period. 

 

As a result, the revenue of coffee outlets in service stations 

is expected to grow significantly by 11.4% in 2021. It is 

anticipated that the overall sales of coffee outlets in service 

stations will enjoy a CAGR of 10.6% during 2020-2025 with 

projected sales of Bt19bn by the end of 2025. On the other 

hand, the sales of coffee outlets outside service stations will 

enjoy a CAGR of 9.1%, despite the impact of government 

measures to prevent COVID-19 outbreaks such as store 

closures. However, the demand for coffee continues to grow 

as consumers are increasingly shifting away from drinking 

coffee at home to patronising coffee outlets. 

 

Thailand’s coffee sales revenue and market share 

breakdown 

 
 
 
 
 
 
 
 

 

 

 

 

Source: Company, DBSVTH 

 

Expect F&B business to turn profitable by end-2021F.  

Historically, the F&B business has resulted in net losses at 

the EBITDA level. Despite the negative impact of the COVID-

19 pandemic that has led to 27 outlet closures and a sharp 

decline in revenue for Coffee World at airports, PTG’s F&B 

EBITDA reached breakeven level at the end of 2020.  (Note 

that 30-50% revenue of Coffee World is generated from 

outlets at airports). This was mainly thanks to the expansion 

of Punthai Coffee outlets and higher revenue contribution. 

 

We expect its F&B business to deliver net profit in 2021. This 

will be supported by: i) c.50 new Punthai Coffee outlets, ii) 

rebranding of  F&B chain under management by GFA 

(namely Coffee World, Cream & Fudge, New York 5th Av. 

Deli, and “Thai Chef Express”), and iii) business and air travel 

activities returning to pre-COVID levels. 

 

Better 2020 performance despite COVID-19 pandemic. 

PTG’s 2020 net profit came in at Bt1,894m (+21% y-o-y). The 

stellar performance was due to: i) rising revenues for both 

oil and non-oil businesses, ii) wider marketing margins, and 

iii) higher equity income from JVs. 

 

i) Oil business –retail and wholesale oil volumes came 

in at 4,741m litres (+8% y-o-y) and 218m litres and (-

26% y-o-y) respectively. The increase in retail sales 

volume was due to service station expansion by 67 

stations and same store sale growth (SSSG) of c.0.9% 

for existing stations. This was thanks to its full-range 

of services, including non-oil segments such as 

convenient stores, F&B outlets, resting areas, and 

membership campaigns.   
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ii) LPG business – The sales volume of this segment 

stood at 152m litres (+13% y-o-y). This was supported 

by its LPG services to household and industrial users, 

with PTG adding 99 LPG gas shops in 2020. Note that 

PTG has secured a market share of 11.5% (vs. 7.3% in 

2019), making it the fourth largest LPG service 

provider. 

 

iii) F&B business – Punthai Coffee and Max Mart raked in  

revenues of Bt395m (+11.2% y-o-y) and Bt1,113m 

(+3% y-o-y) respectively. Despite the COVID-19 

pandemic that led to the closure of several Coffee 

World outlets in department stores, community malls, 

and airports, demand for Punthai Coffee and Max 

Mart products increased. 

 

Expect FY21F EBITDA to grow 10-15% y-o-y.  PTG targets an 

oil sale volume growth of 8-12% y-o-y and EBITDA growth of 

10-15% for 2021F.  Note that FY20 total oil sales volume and 

EBITDA came in at 4.59bn litres and Bt5.66bn respectively. 

Such growth targets will be supported by: 

 

i) Company-owned company-operated (COCO) service 

station and LPG gas station expansion by c.100-150 

stations on the back of an expected investment cost of 

c.Bt10-15m per station. The targeted COCO service 

locations will be in Bangkok and its vicinity as well as 

major gateways. 

 

Moreover, PTG aims to obtain c.40-50% market share 

of the LPG household segment (PTG has 99 LPG gas 

shops for households with a market share of c.17% in 

2020). 

 

ii) Punthai Coffee store expansion by c.50 outlets with an 

expected investment cost of c.Bt1.0-1.5m per outlet 

(PTG aims to open c.400 outlets over 4-5 years). 

 

iii) EV charging station expansion by c.25 points via 

partnership with EGAT involving an expected 

investment cost of Bt3m per point and expected IRR of 

18%. (Currently, PTG has five DC-type EV charging 

stations). 

 

iv) Its in-service station solar rooftop projects could lead to 

electricity cost savings of c.Bt0.10-0.15m per station per 

year. PTG aims to install solar farms for c.2,500 service 

stations by 2026F. (Currently, there are 33 service 

stations that have been installed with solar rooftop 

systems). 

Most of 2021F capex will be spent on service station 

expansion.  PTG has set an investment budget of Bt4.0-

4.5bn for 2021F, which can be categorized into the following 

businesses: 

 

i) Oil business – c.Bt3.5bn will be spent on network 

expansion and it expects its number of COCO service 

stations to reach 2,030 stations by end-2021F 

(currently, it has 1,888 stations). 

 

ii) Non-oil business – c.Bt500m will be mostly spent on 

LPG gas shops and LPG gas stations and it is aiming for  

260 LPG stations by end-2021F (currently, it has 206 

stations). The remaining capex will be allocated for F&B 

expansion, i.e. increasing the number of Punthai Coffee 

outlets. 

 

iii) New businesses – c.Bt500m will be allocated for the 

solar rooftop project, 6MW waste power plants, and 

palm complex business. 

Capital expenditure (CAPEX) 

 
 
 
 
 
 
 
 

 

 

 

 

Source: Company, DBSVTH 
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Valuation & Peers Comparison 
 
Initiate BUY rating with FY21F TP of Bt25. We believe PTG will 

move towards becoming a hybrid energy-retail company as 

opposed to a pure commodity company. Historically, more 

than c.97% of its total revenue comes from oil-related 

businesses, including the retail of petroleum products. 

However, the proportion of non-oil profitability to 

consolidated revenue is expected to increase from 2% in 

2018 to 4% by 2025. This will be contributed by i) expansion 

of household LPG gas shops and Punthai outlets, ii) positive 

EBITDA contribution from non-oil business (Max Mart, and 

F&B business), and iii) new EV charging business that is 

expected to generate revenue in 2022F. 

 

Moreover, we expect to see positive EBITDA contribution 

from the non-oil business, especially Punthai Coffee, GFA, 

and Max Mart. This is mainly thanks to i) expansion of its F&B 

business with 20-25% gross margin that is superior to 8% for 

its oil-related businesses, and ii) F&B rebranding and 

product improvement.  

 

We initiate our coverage of PTG with a BUY rating and FY21F 

target price of Bt25 a share. Our TP is based on: i) a net 

profit CAGR of c.11% during 2020-2025F, ii) its second 

largest domestic company-owned and -operated service 

stations that can fully capture marketing margins, iii) 

business diversification to non-oil segments, iv) expectations 

for the F&B business to turn profitable in 2021F, v) cost 

savings arising from its solar rooftop installation project at 

service stations, and vi) new businesses such as EV charging 

station and power plants. 

 

PTG valuation 

 
 
 
 
 
 
 

 

Source: DBSVTH 

 

No less than 30% dividend payout. PTG has a policy to pay 

dividends to shareholders at the rate of no less than 30% of 

net profit – according to the separate financial statements 

after taxes, legal reserve, and other reserves. However, the 

dividend payment is subject to change, depending on its 

operating performance, financial position, liquidity, working 

capital needs, investment and business expansion plans, 

market conditions, suitability, and other factors relating to its 

operations and management.  

Based on a dividend payout ratio assumption of 40%, we 

estimate an FY21/FY22F dividend per share (DPS) of 

Bt0.52/Bt0.55 respectively. This translates into a dividend 

yield of c.2.6%, based on the closing share price of Bt20 on 

10 May 2021. 

 

EPS and DPS projection 

 
 
 
 
 
 
 
 

 

 

 

 

 

Source: Company, DBSVTH 

 
Superior profitability relative to comparable peers. We think 

PTG’s business operations are distinct from its peers (PTT Oil 

and Retail Plc – OR TB as a direct comparison) with respect 

to the following factors: 

 

i) Proportion of dealer-owned dealer-operated 

(DODO)/COCO service stations – COCO service 

stations generates superior margins relative to DODO 

as there will be profit sharing between the owner and 

dealers. At end-2020, DODO service station 

accounted for 15% of PTG stations and 80% of OR 

stations.  

 

ii)  The proportion of retail and wholesale sales volume – 

Generally, the wholesale business generates 

significant lower margins than the retail business, with 

an average discount of 40-50%. As of end-2020, the 

proportion of retail petroleum sales volume stood at 

c.96% of PTG’s total sales volume, compared with 

c.51% for OR. 

As a result, the gross profit and EBITDA margins of PTG’s oil 

business are superior to those of OR. Note that the average 

marketing margins were Bt1.8-1.9 per litre for PTG and Bt1.0 

per litre for OR.  

 

During 2017-2020, PTG’s gross margins averaged 8.2% 

whereas its EBITDA margin averaged 4.0% (vs. OR’s 6.3% and 

2.2% respectively). Moreover, its return on equity averaged 

19.2% vs. OR’s 17.4% during the same period. 
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We also project superior profitability and higher return to 

shareholders over 2021-2025F with an  estimated average 

gross margin of 8.5%, EBITDA margin of 4.6%, and ROE of 

17.7% (vs. OR’s 5.9%, 2.4%, 10.3% respectively). In terms of 

relative valuation, we find that PTG's FY21F PE, PB, and 

EV/EBITDA multiples are somewhere in between those from 

the energy and commerce sectors, as PTG’s businesses run 

across these sectors. As mentioned earlier, we expect 

positive EBITDA contribution from the F&B business from 

2021F onwards.  

 

Relative valuation 

FY21F Multiple (times) 

 PE PBV EV/EBITDA 

PTG 15.9 3.4 9.7 

OR 33.1 3.6 20.1 

SETENERGY 17.4 1.5 8.8 

SETCOM 28.3 4.0 17.1 

Source: Bloomberg Finance, DBSVTH 

 
Peer comparison 

    Market PE P/BV EV/EBITDA Div Yield ROE 

    Cap (x) (x) (x) (%) (%) 

BB Ticker Name US$m 21F 22F 21F 22F 21F 22F 21F 21F 

BCP TB Equity BANGCHAK CORP PCL 1,088 17.2 9.1 0.7 0.7 10.0 8.6 3.1 4.3 

EA TB Equity ENERGY ABSOLUTE PCL 7,232 34.6 29.0 6.6 5.5 23.9 20.7 0.6 20.9 

ESSO TB Equity ESSO THAILAND PCL 932 12.7 9.5 1.7 1.4 13.0 9.4 0.3 17.7 

IRPC TB Equity IRPC PCL 2,593 26.6 21.3 1.0 1.0 9.9 9.3 2.4 3.9 

IVL TB Equity INDORAMA VENTURES PCL 8,187 20.6 17.3 1.9 1.8 10.6 9.9 2.0 9.4 

PTG TB Equity PTG ENERGY PCL 1,092 17.7 16.1 3.8 3.3 9.7 9.0 1.6 22.2 

PTTGC TB Equity PTT GLOBAL CHEMICAL PCL 9,094 16.7 15.0 1.0 1.0 9.7 9.2 3.1 5.9 

SCC TB Equity SIAM CEMENT PCL/THE 15,844 12.9 12.6 1.5 1.4 10.1 9.7 3.7 11.3 

SPRC TB Equity STAR PETROLEUM REFINING PCL 1,244 17.7 12.2 1.4 1.3 7.9 6.7 3.1 9.7 

SUSCO TB Equity SUSCO PUBLIC COMPANY LIMITED 106 11.0 10.0 0.9 0.9 6.3 5.5 3.0 8.5 

TOP TB Equity THAI OIL PCL 3,612 21.1 14.9 0.9 0.9 11.0 9.3 2.4 4.8 

TPIPL TB Equity TPI POLENE PUBLIC CO LTD 1,192 12.4 12.4 0.8 0.8 9.8 9.9 2.3 5.8 

OR TB Equity PTT OIL & RETAIL BUSINESS PC 11,632 29.2 26.0 3.4 3.2 19.8 17.5 1.6 17.1 

WP TB Equity WP ENERGY PCL 82 12.8 10.2 1.8 1.6 4.1 4.0 3.6 15.1 

 Average  (simple)  18.8 15.4 2.0 1.8 11.1 9.9 2.3 11.2 

 

Source: Bloomberg Finance L.P. (data as of 22 Apr 2021) 
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Company Background 
 
Corporate History. PTG Energy Plc (PTG TB) was established 

on 21 March 1988. It original business was to import oil 

from abroad sold to specific customer groups such as 

fishing boats and industries in the southern region. Later 

on, it expanded its oil depot to Bang Ja Kreng Mueang 

Samut Songkhram District Samut Songkhram Province. In 

1988, it started its gas station business by establishing a 

subsidiary company called Petroleum Thai Corporation 

Company Limited that was listed on the Stock Exchange of 

Thailand in 1995. Since then, PTG has changed the 

company name from Southern Fuel Company Limited to 

PTG Energy Company Plc. 

 

Second highest market share of retail service stations in 

Thailand. PTG operates its retail fuel oil business under the 

"PT" trademark. Moreover, PTG also engages in transporting 

fuel to other oil traders and industrial operators. It is also 

involved in the LPG retail business through COCO service 

stations. It also has convenience stores, Max Mart outlets, 

and Punthai Coffee and Coffee World outlets that are 

located in and outside gas stations. PTG also sells other 

products such as engine lubricants under the “PT 

Maxnitron” trademark, oil deposit services for other oil 

traders and rental space within COCO gas stations.  

 

PTG’s core business can be categorised into eight main 

lines, as follows: 

 

1. Oil businesses (core and original business), and retail 

business. 

 

2. LPG business. 

 

3. Logistics and warehouse businesses; oil transportation 

business for PT service stations and inventory 

management. 

 

4. Renewable energy, biodiesel production and palm oil for 

consumption businesses. 

 

5. Management system business and equipment 

maintenance business in service stations. 

 

6. Food and beverage business. 

 

7. Auto care and maintenance service business for 

automobiles and commercial trucks. 

 

8. Electronic money business. 

Revenue structure. The majority of PTG revenues comes 

from i) the biodiesel business – namely biodiesel, purified 

glycerine and by-products, ii) renewable power plant 

business – namely solar electric power, wind electric power 

and subsidy for adders, and iii) other businesses – namely 

battery unit.   

 

Revenue breakdown (%) 

 
Source: Company, DBSVTH 

 

Ratchakitprakarn family as major shareholder.  As at 31 Dec 

2020, PTG’s major shareholders are the Ratchakitprakarn 

family (30.95% stake), Vachirasakpanich family (8.60%), 

Wijithanarak family (5.06%), Nitayanurak family (5.0%), 

Vayupak Fund 1 by MFC Asset Management Plc (1.05%) and 

Vayupak Fund 1 by Krung Thai Asset Management Plc 

(1.05%). Note that its top 10 largest shareholders hold 

55.48% of its total shares outstanding. 

 

Major shareholders 

 
Source: Company, DBSVTH 
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Major shareholders 

  
Source: Company, DBSVTH 
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Business Overview 
 
The core businesses of the company and subsidiaries can 

be categorised into eight businesses, as follows: 

 

1. Oil Business and Retail Business 

1.1) Oil business 

The fuel products of the company and subsidiaries 

can be divided into two main types, as follows: 

 

A) Diesel, which comprises high-speed diesel, 

high-speed diesel B7, and high-speed diesel 

B20 (hereinafter called “diesel fuel”) 

 

B) Benzene, which comprises octane-95 benzene, 

gasohol 95 (E20), gasohol 95 (E10) and gasohol 

91 (E10) (hereinafter called “benzene fuel”) 

 

Mostly, PTG sells diesel fuel as the users of commercial 

cars are, both directly and indirectly, its main 

customers. For this reason, the volume of fuel sold is 

in line with the type of cars registered in Thailand, 

which are largely diesel engine powered. However, as 

PTG is focussing on expanding its stations in Bangkok 

and its vicinity, the proportion of its benzene sales is 

expected to increase. 

Fuel sales volume breakdown (%) 

 
Source: Company, DBSVTH 

 

PTG operates the fuel oil trading business under PT 

service stations via two types of business models – i.e. 

company-owned outlets or “COCO Service Stations” 

that are operated under its subsidiary Petroleum Thai 

Corporation Limited (PTC); and DODO petrol stations 

that are owned by operators who have obtained the 

right from PTG. The DODO gas stations buy oil from 

PTG and subsidiaries that are oil traders under Section 

10 of the Fuel Trade Act of 2000. 

 

In this regard, PTG will provide advice and assistance 

to these oil distributors, such as station design, 

investment and management. The proportion of sales 

of gasoline and diesel in each service station will vary 

according to the needs of the target customers who 

are in the vicinity of each gas station. 

PT service station  

 
Source: Company, DBSVTH 

 

Service station breakdown (number of stations) 

 
Source: Company, DBSVTH 

 

1.2) Retail business 

PTG also invests in and operates its convenience store 

business, via the brands of PT Mart and Max Mart, at 

PT COCO and DODO petrol stations. These 

convenience stores also help enhance the image of PT 

stations, on top of offering convenient retail services to 

its customers. PTG selects the appropriate stations to 

invest in after considering: 

 

1) Number of users of station services and sales 

volume at each potential station. 

 

2) Location attractiveness of each potential petrol 

station at which the stores will be situated, taking 

into account the nearby residential communities, 

business areas and major government offices, as 

well as roadways that are linked to the petrol 

stations. 
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3) Size of each potential PT petrol station – taking 

into account either the availability of free space 

large enough for constructing a convenience 

store, or a location with an already-built 

convenience store. 

 

PTG has adjusted the direction of its convenience 

store management towards increasing the efficiency of 

operations and improving its customers’ satisfaction. 

The renovation, layout, facility improvement plans and 

product variety of its  PT Mart to Max Mart 

conveniences store have been geared towards 

increasing store sales.  

 

By the end of 2020, the total number of PT Mart and 

Max Mart outlets stood at 220. PTG targets to expand 

number of minimarts to more PT stations to achieve 

more comprehensive coverage in meeting customer 

needs. 

PT Max Mart 

 
Source: Company, DBSVTH 

 

Number of PT Max Marts (outlets) 

 
Source: Company, DBSVTH 

 

2. LPG business 

PTG operates the LPG sales business under its 

subsidiaries, Atlas Energy Company Limited (ATL) and 

Olympus Oil Company Limited (OLP). OLP operates 

the LPG retail business via PT service stations which 

are owned and operated by PTG. PTG aims to provide 

quality services to LPG automobile users in its 

standard service stations. 

 

In 2020, PTG began to expand the LPG business for 

the household and industrial sectors under ATL’s 

operations, with the aim of providing integrated LPG 

services to customers. For this reason, PTG has added 

LPG filling plants and expanded into LPG cylinder 

shops. Thus far, it has opened one filling plant and 99 

LPG cylinder shops in PT service stations in Bangkok 

and its vicinity. PTG also plans to provide services to 

other regions across the country. However, PTG will 

still stick to the provision of selected services with the 

aim of meeting the lifestyle needs of customers in 

every aspect. 

LPG gas station 

 
Source: Company, DBSVTH 

 

Number of LPG gas stations  

 
Source: Company, DBSVTH 

Note: Gas shop refers to LPG cylinder shop under PT brand 

          Standalone refers to auto LPG gas station 

          Mix refers to auto LPG and petrol oil stations in the same location 

 

3. Renewable energy business 

PTG has invested in the renewable energy business to 

ensure the sustainability of energy use and to mitigate 

the risk of petroleum energy shortages in the future. 

PTG has invested in a variety of alternative energy 
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segments, including biodiesel business, and waste-to-

energy business. 

 

Currently, the PTG has started the production and 

distribution of biodiesel energy. This business is a joint 

venture with Tha Chang Green Energy Co., Ltd. and RD 

Kaset Pattana Co., Ltd., and is involved in the 

production and distribution of palm oil products. The 

plant is a comprehensive palm oil project, starting with 

its participation in the development of quality palm oil 

products for farmers to designing processes for palm 

oil production – encompassing palm oil mill plant, 

palm oil refinery, biodiesel plant, olein-oil plant, 

biomass power plant and biogas power plant.  

 

This plant has daily capacities of 0.52m litres for 

biodiesel B100 and 0.20m litres for olein oil. The 

biodiesel B100 will be blended with diesel fuel using 

the proportion set by the government.  

Renewable projects 

 
Source: Company, DBSVTH 

 

4. Logistics and warehouse business 

PTG and its subsidiaries had registered as fuel 

transporters under Section 12 of the Fuel Trade Act of 

2000, and PTG has invested in a large tanker truck 

fleet of its own. These truck fleets are responsible for 

distributing fuel products to COCO stations, 

wholesalers, and for managing inventories internally. 

The size of the fleet has been growing correspondingly 

with the growth in fuel revenues and the increasing 

number of PT petrol stations over the past few years. 

 

 

 

 

 

 

 

 

 

 

 

Logistic business – total truck capacity (m litres) 

 
Source: Company, DBSVTH 

 

5. System and equipment management business 

As PTG predominantly operates its petrol station, LPG-

auto station, and retail F&B businesses via its service 

stations, it needs to adopt a workflow and systems 

that can respond to the comprehensive needs of its 

customers promptly.  

 

PTG has successfully developed equipment and 

communication tools to analyse customer data 

gathered from its service stations. This will help 

increase the efficiency of its service stations in serving 

customers. In addition, it has various systems to 

improve data processing that enables the company to 

swiftly respond to customer needs. 

 

6. Food and beverage business 

6.1) Punthai Coffee is focused on providing good 

service and quality coffee using 100% Arabica beans 

with aromatic flavour. The coffee shops are mainly 

located in the PT petrol stations for serving 

commuters and drivers. Punthai Coffee has also 

opened stores at locations outside PT stations, such as 

Don Mueang International Airport, department stores 

(second-tier department stores) and large retail stores 

(hypermarkets). For stores in PT fuel stations, PTG will 

choose the suitable stations after considering: 

 

1) The number of users of station services and sales 

volume at each potential station. 

 

2) Location attractiveness of each potential petrol 

station at which the coffee outlets will be situated, 

taking into account the nearby residential 

communities, business areas and major government 

offices, as well as the roadways that are linked to the 

petrol stations. 

 

3) Size of each potential PT petrol station – whether it 

has enough free space to construct a coffee outlet. 
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4) The location of other outlets (outside petrol 

stations) after considering the size of the population 

around a particular area, as well as the rental rate 

and terms. 

 

 

6.2) Coffee World is a brand managed by GFA 

Corporation (Thailand) Co., Ltd. (GFA), which is a 

subsidiary of Punthai Coffee Co., Ltd. The brand 

focuses on providing high-quality and full-favoured 

coffee that suites city lifestyle. Coffee World shops are 

available in certain areas that are located outside PT 

service stations, such as leading department stores, 

community malls, and airports in Thailand and 

overseas. Apart from Coffee World, GFA operates a 

premium ice-scream franchise called “Cream & Fudge”, 

a deli franchise named “New York 5th Av. Deli” where a 

variety of high-quality sandwiches is served, and a Thai 

rice-dish restaurant that is well-known among 

foreigners named “Thai Chef Express”.  

 

Before making any investments, PTG will select the 

appropriate outlet locations for Coffee World and its 

other brands by taking into account:  

 

1) Customer segments and number of customers in 

and around the potential areas. 

 

2) The availability of existing facilities, say leading 

department stores and community malls, in an 

identified potential location in Thailand and 

abroad. 

Number of F&B outlets 

 
Source: Company, DBSVTH 

 

7. Auto care services business 

PTG has invested in a joint venture with Sammitr 

Motors Manufacturing Public Company Limited to 

open the first comprehensive maintenance service 

outlet for large trucks and commercial trucks in 

Thailand under the brand PRO TRUCK (both inside and 

outside service stations) to meet the needs of such 

customers more broadly.  

 

Apart from this, PTG has also jointly invested with 

Autobacs Seven Company Limited to operate a high-

quality and comprehensive maintenance centre that is 

franchised from Japan. The full range of services under 

the AUTOBACS brand targets passenger cars. 

AUTOBACS services are also available inside and 

outside PT service stations. 

Auto service check-up points (branches) 

 
Source: Company, DBSVTH 

 

8. Electronic money business 

PTG has established Max Card Co., Ltd. and Max 

Solution Service Co., Ltd. with the objective of 

enhancing the electronic financial services provided by 

the PT Max Car and PT Max Rewards applications that 

operate on digital platforms. Such platforms enable 

the collection of points through the purchase of 

products and services. The benefits and privileges of 

these programmes include vouchers and discounts for 

F&B, shopping and traveling activities. Customers can 

also exchange points with TPG’s partners, involving 

more than 100 participating stores.  

 

Number of PT card members (million users)  

 
Source: Company, DBSVTH 
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Industry Overview 
 
Oil business overview 

 

Petroleum remains primary energy source in Thailand. Oil is 

the primary fuel that is the most consumed energy source in 

Thailand. Wood Mackenzie expects fuel demand in Thailand 

will gradually increase from 1,010m barrels of oil equivalent 

(mmboe) in 2020 to 1,201mmboe in 2035, or equivalent to a 

CAGR of 1.2%.  

 

Petroleum demand has increased more rapidly than the 

domestic resources because the Thai economy has evolved 

from an agricultural economy to be a centre of services and 

production. More than 90% of Thailand’s GDP comes from 

the services and industrial sectors. Wood Mackenzie expects 

the share of gross domestic product coming from the 

services and industrial sectors to continue to rise through 

2035, while agriculture will continue to play the most active 

role in the northern and eastern parts of Thailand. The 

manufacturers of petrochemical products are growing in the 

eastern part of the country. In addition, as commercial 

development is concentrated in large cities, these trends 

encourage more energy consumption in the future. 

 

Wood Mackenzie fuel demand is expected to rise to as high 

as 101.1bn litres in 2035, implying a demand CAGR of 1.2% 

during 2020-2035F. 

 

Ex-refinery price is primary cost element for petroleum 

products. The petroleum product prices in Thailand are 

divided into i) ex-refinery prices, ii) wholesale prices, and iii) 

retail prices. With the liberalisation of fuel pricing in Thailand, 

the Energy Policy and Planning Office (EPPO) will now 

announce the fuel price structure on a daily basis, and will 

provide various details such as the ex-refinery price, oil fund 

contribution, tax rate, wholesale prices, retail prices, etc. 

Note that wholesale and retail prices can be broken down 

into: 

 

i) Wholesale prices include (a) ex-refinery price, (b) excise 

tax, (c) municipal tax, (d) remittance to the fuel oil fund, 

(e) remittance to the energy conservation fund, and (f) 

value added tax. 

ii) Retail prices include (a) wholesale price, (b) marketing 

margin, and (c) value added tax. 

 

 

 

 

Retail prices (Bt per litre) 

 
Source: EPPO, DBSVTH 

Note: Prices as of 11 Mar 2020 

 

The marketing margin is the difference between the retail 

price and wholesale price of a fuel product. The high 

marketing margin will enable retailers to pay business 

expenses such as labour, rent, etc. However, the marketing 

margin depends on the business model of a retail service 

station. For example, with regard to service stations, 

marketing margins will be allocated to companies that 

operate businesses such as OR. On the other hand, 

marketing margins under DODO service stations will be split 

between OR and dealers. 

 

Marketing margins (Bt per litre) 

 
Source: EPPO, DBSVTH 
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Domestic consumption of diesel and benzene is rising . In 

particular, fuel sales in petrol stations are on the rise, due 

mainly to the growing number of domestic vehicles each 

year. According to the Department of Land Transport, the 

total registered vehicles can be divided into two groups – 

diesel-engine vehicles and benzene-engine vehicles. The 

number of diesel-engine vehicles increased from 9.89m in 

2016 to 11.65m cars in 2020, or a CAGR of 4.18%. On the 

other hand, benzene-engine vehicles increased from 25.52m 

in 2016 to 28.27m in 2020, or a CAGR of 2.59%. In this 

regard, petrol service stations can expect their sales volume 

to consistently increase, in line with the number of new cars. 

 

Number of vehicles registered with Department of Land 

Transport (m cars) 

 
Source: Company, Department of Land Transport, DBSVTH 

Note: Others includes LPG, CNG, EV, and Hybrid 

 

In addition, most benzene and diesel products are sold 

through petrol service stations that distributed c.72.6% of 

Thailand’s total diesel sales volume, and 86.65% of its total 

benzene sales volume in 2020. According to the Department 

of Energy Business, diesel and benzene consumption 

through petrol stations increased by 0.9% and 1.0% y-o-y in 

2020 respectively. 

 

Diesel and benzene consumption through service stations in 

Thailand (m litres) 

 
Source: Company, OR, DBSVTH 

Second largest player in petroleum market in Thailand. As at 

end-2020, PTT Oil and Retail Plc (OR TB) has the largest 

market share of 40.1% when looking at the overall oil sales 

volume through all channels. However, PTG is now the 

second largest player (vs. third place in 2019) with 14.3% 

market share, followed by Bangchak Corporation (12.8%), 

ESSO (12.8%), Shell (10.2%), and Chevron (6.8%). The top six 

oil sellers collectively account for more than c.85% of the 

overall market share. The remainder goes to small 

traders/distributors such as wholesalers and independent 

traders.  

 

Total fuel sales volume market share 

 
Source: Company, DBSVTH 

 

c.23% growth for service stations in Thailand over 2013-2020. 

Thailand's fuel retail sector continued to grow in line with the 

number of gas stations and sales volume growth, with 5,467 

new service stations added between 2013 and 2020 – 

resulting in 29,271 service stations at the end of 4Q20. The 

total retail sales of oil rose by 4.0bn litres over the same 

period, based on the numbers provided by the Department 

of Energy of Thailand. 

 

Service station market share 

 
Source: Company, OR, DBSVTH 
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Retail sales volumes in service stations recorded a CAGR of 

3.7% CAGR – from 22.4bn litres in 2013 to 28.8bn litres in 

2020. OR is the market leader with c.40% market share in 

2020, followed by PTG with c.17% market share. During 

2016-2020, PTG enjoyed a sales volume CAGR of 15% and 

maintained its pole position in this area. 

 

Retail sales volume market share 

 
Source: Company, OR, DBSVTH 

 

 

Non-oil business overview 

 

Household spending to increase at CAGR of 5.5% over 2020-

2025F. Euromonitor expects consumer spending on food 

and non-alcoholic beverages to grow at a CAGR of 5.5% 

between 2020 and 2025 – or to Bt3,174bn in 2025. This will 

be driven by the increase in middle-income households, 

rapid urbanisation, government stimulus measures and 

infrastructure projects. The actual per capita income of 

urban residents will continue to grow, i.e. at a CAGR of 4.1% 

during 2020-2025. 

 

Household consumption in Thailand 

 
 
 
 
 
 
 
 

 

 

 

Source: OR, DBSVTH 

 

Retail sales CAGR of 6.9% for service stations during 2020-

2025F. Retail sales in service stations enjoyed a CAGR of 7.2% 

during 2014-2019 – rising from Bt45bn to Bt64bn. 

Euromonitor forecasts that domestic travel will continue to 

increase between 2021 and 2022 after the easing of travel 

restrictions and city lockdowns induced by the COVID-19 

pandemic. As a result, the growing number of road trips will 

boost the retail sales of service stations. Euromonitor expects 

retail sales in service stations to increase by 8.7% and 6.5% in 

2021 and 2022 respectively, with a sales CAGR of 6.9% 

anticipated for 2020-2025 and sales expected to reach 

Bt91bn by 2025. 

 

Total retail revenue for Thailand’s service stations (Bt bn) 

 
 
 
 
 
 
 
 

 
 

 
Source: OR, DBSVTH 

 

Rapid growth of coffee stores in service stations. During 

2014-2019, sales of coffee in service stations achieved a 

CAGR of 21.9% – from Bt4,796m in 2014 to Bt12,886m in 

2019. This is due to the expansion of non-oil retailers as well 

as the number of cups of coffee sold by 2.4 times to 269m in 

2019. Even though coffee outlets outside service stations 

have a larger market size than those in service stations, 

coffee outlets outside service stations are growing at a slower 

CAGR of 9.2% during the same period. 

 

As a result, the revenue of coffee outlets in service stations is 

expected to grow significantly by 11.4% in 2021. It is 

expected that the overall sales of coffee outlets in service 

stations will enjoy a CAGR of 10.6% during 2020-2025 with 

projected sales of Bt19bn by the end of 2025. On the other 

hand, the sales of coffee outlets outside service stations will 

enjoy a CAGR of 9.1%, despite the impact of government 

measures to prevent COVID-19 outbreaks such as 

store/outlet closures. However, the demand for coffee 

continues to grow as consumers are increasingly shifting 

away from drinking coffee at home to patronising coffee 

outlets. 
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Breakdown of Thailand’s coffee revenue and market share 

 
 

 

 

 

 

 

 

 

 

 

Source: OR, DBSVTH 

 

Thailand’s coffee cup breakdown (m cups) 

 
 
 
 
 
 
 
 

 

 

 

 

Source: OR, DBSVTH 
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SWOT Analysis 
 

Strengths Weaknesses 

• Second largest market share of petroleum fuel market for 

the retail market in Thailand (c.15% vs. peer average of 

c.10%). 

 

• Highest number of COCO-type service stations in Thailand, 

which are located in major highways in the northern and 

north eastern parts of Thailand. 

 

• Limited impact from COVID-19 impact as only 8% of its 

service stations are located in Bangkok and nearby areas, 

which are adversely affected by the work-from-home policy 

(its retail sales volume growth was +5.9% vs. average of -

1.2% in 2020). 

 

• There are many drivers living near COCO stations such as 

farmers and local residents (not travellers). 

 

• No fuel inventory impact on income statement as more than 

c.90% of its fuel sales comes from retail where PTG is not 

required to hold inventory.  

 

• Less adverse impact from COVID-19 pandemic, as c.90% of 

its service stations are located in the upcountry where 

commuting by car is inevitable. 

 

• It has the highest numbers of service stations in Thailand 

(c.2,100 stations). This wide network can be tweaked for  

future needs, i.e. increasing demand for EV charging 

stations. 

 

 

 

• c.95% of revenue comes from oil-related businesses 

whose profitability depends on: i) the volatility of crude 

oil prices, as ex-refinery prices are determined by 

market forces, and ii) local laws and regulations 

governing energy prices. 

 

• Reliance on a single fuel supplier, as c.65% of its supply 

comes from Thaioil Plc (TOP TB). 

 

• Increasing competition in both oil and non-oil 

businesses.  Its competitors also strive to improve the 

functionality of their service stations and offer new 

services. 

 

• Low barriers to entry for the non-oil businesses, such 

as the F&B segment. 

 

 

Opportunities Threats 

• EV charging station opportunities via its strong partnership 

with EGAT to support the transformation of automotive 

technology.  

 

• Renewable business opportunities in solar farms and waste 

power plants. 

 

• Changes in consumer lifestyle/needs can give rise to 

business opportunities in the F&B space.  

 

• The oil business is highly regulated by the government. 

Any adverse change in energy policy, such as oil fund 

contribution, energy subsidy, newer and cleaner energy 

composition requirements like Biodiesel B7 and B10, 

could adversely affect profitability. 

 

• Technology disruptions such as EV cars could result in 

lower petroleum demand for vehicles. 

 

• Slower-than-expected recovery in all business units on 

the back of the unbridled resurgence of the COVID-19 

pandemic.   

 

Source: DBS Bank 
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Critical Factors  
 
Marketing margin is key to PTG’s profitability. Generally, 

petroleum retail/wholesale prices move in tandem with crude 

prices and ex-refinery prices, holding everything else 

constant. However, there is time-lag for price adjustments, 

i.e. c.3-4 days after the change in crude prices. Retail oil 

prices do not adjust promptly to changes in crude prices. For 

example, marketing margins are squeezed during crude price 

uptrends as retail prices do not adjust concurrently.  

 

GO marketing margin vs. GO price  

 
Source: Company, DBSVTH 

 

ULG marketing margin vs. ULG price  

 
Source: Company, DBSVTH 

 

However, any losses arising from the narrowing of marketing 

margins due to rising crude oil prices could be partially offset 

by the demand recovery for GO and ULG, as the global 

economy recovers from the COVID-19 pandemic.  

 

Need for EV charging stations arises from increasing number 

of EVs and Thailand’s EV plan. At the end of 2020, the total 

number of new EV registrations in Thailand stood at 35,263 

vehicles, including cars, motorcycles, buses, trucks and three-

wheelers (representing a 10% increase from 2019). This can 

be broken down into 32,264 HEVs/PHEVs (a 5% increase 

from 2019) and 2,999 BEVs (a 91% increase from 2019). 

 

Additionally, the total number of public EV charging stations, 

as of 18 November 2020, stood at 647 locations nationwide. 

These included 10 service providers offering a total of 1,974 

power heads (1,220 slow chargers and 706 fast chargers). 

 

The National New Generation Vehicle Committee, along with 

the Federation of Thai Industries (FTI), aims to make Thailand 

to a global production hub for EVs within 15 years (by the 

end of 2035). The new plan is for Thailand to produce i) 

1.05m units of EVs by 2025F, ii) 6.22m units of EVs by 2030F, 

and iii) 18.41m units of EVs by 2035F.  

 

Moreover, the committee is also aiming to raise local demand 

for EVs to 15.58m units (consisting of 6.4m units of 

passenger cars and pickup trucks, 8.75m units of 

motorcycles, and 0.43m units of buses and heavy-duty 

trucks). 

 

In view of the growing number of newly registered EVs and 

uptrend of EV usage, we think that the demand for EV 

charging points in service stations will be on the rise. 

 

Partnership with EGAT to launch c.30-50 EV charging stations 

in 2021F. In Mar 2021, PTG, along with Electricity Generating 

Authority of Thailand (EGAT), has successfully launched five 

EV charging stations (DC fast charge with 120kWh capacity 

that full charge an EV in 15-30 minutes) under “Elex by EGAT” 

at PTG’s major service stations for gateways in 

Nakornratchasrima, Phetburi, Nakornsawaan, Chonburi, and 

Kanchanaburi provinces. 

 

PTG aims to open c.30-50 EV charging stations (13-15 

stations under “Elex by EGAT” with a total investment of 

c.Bt200m. We think that PTG has a number of advantages 

over OR, as i) PTG has highest number of service stations 

(over c.2,100) in Thailand, ii) PTG has a strong relationship 

with EGAT, the largest domestic power provider, iii) all PTG’s 

EV charging stations adopt DC fast charging. 

 

Expect payback period of 5-6 years with estimated IRR of 

18% from EV charging station business. We estimate EBITDA 

of c.Bt43m per year (less than 1% of 2021F consolidated 

EBITDA) for 50 EV charging stations. This is based on the 

assumptions of i) investment cost of c.Bt3-4m per 120kWh 

DC charging station, ii) average electricity price of Bt6/kWh, iii) 

six EVs use the services per day, and iv) average operating life 

for EV charging stations of 20 years. Moreover, we have 

calculated a payback period of six years with an IRR of c.19% 

(in line with the average market rate of 15-20%). 
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We have also carried out a sensitivity analysis on EBITDA and 

our findings are as follows: 

 

i) EBITDA will change by c.Bt10m per year for every 

change in 10 EV charging stations, assuming that six 

EVs make use of each station per day. 

 

ii) EBITDA will change by c.Bt7m per year for every one 

EV car change per day, assuming that 50 EV charging 

stations are in operation each year.  

 

Sensitivity analysis on EBITDA (Btm per year) 

 
 
 
 
 
 
 
 

 

Source: Company, DBSVTH 

 

Expect FY21F EBITDA to grow 10-15% y-o-y.  PTG targets an 

oil sale volume growth of 8-12% y-o-y and EBITDA growth of 

10-15% for 2021F.  Note that FY20 total oil sales volume and 

EBITDA came in at 4.59bn litres and Bt5.66bn respectively. 

Such growth targets will be supported by: 

 

i)  COCO service station and LPG gas station expansion 

by c.100-150 stations on the back of an expected 

investment cost of c.Bt10-15m per station. The targeted 

COCO service locations will be in Bangkok and its 

vicinity as well as major gateways. 

 

Moreover, PTG aims to obtain c.40-50% market share 

of the LPG household segment (PTG has 99 LPG gas 

shops for households with a market share of c.17% in 

2020). 

 

ii) Punthai Coffee store expansion by c.50 outlets with an 

expected investment cost of c.Bt1.0-1.5m per outlet 

(PTG aims to open c.400 outlets over 4-5 years). 

 

iii) EV charging station expansion by c.25 points via 

partnership with EGAT involving an expected 

investment cost of Bt3m per point and expected IRR of 

18%. (Currently, PTG has five DC-type EV charging 

stations). 

 

iv) Its in-service station solar rooftop projects could lead to 

electricity cost savings by c.Bt0.10-0.15m per station 

per year. PTG aims to install solar farms for c.2,500 

service stations by 2026F. (Currently, there are 33 

service stations that have been installed with solar 

rooftop systems). 

Most of 2021F capex will be spent on service station 

expansion.  PTG has set an investment budget of Bt4.0-

4.5bn for 2021F, which can be categorized into the following 

businesses: 

 

i) Oil business – c.Bt3.5bn will be spent on network 

expansion and it expects its number of COCO service 

stations to reach 2,030 stations by end-2021F 

(currently, it has 1,888 stations). 

 

ii) Non-oil business – c.Bt500m will be mostly spent on 

LPG gas shops and LPG gas stations and it is aiming for  

260 LPG stations by end-2021F (currently, it has 206 

stations). The remaining capex will be allocated for F&B 

expansion, i.e. increasing the number of Punthai Coffee 

outlets. 

 

iii) New businesses – c.Bt500m will be allocated for the 

solar rooftop project, 6MW waste power plants, and 

palm complex business. 
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Key Risks 
 
Fluctuating commodity prices. Petroleum prices are usually 

determined by market forces such as demand and supply. In 

Thailand, petroleum products prices are pegged to ex-

refinery prices that are determined by the principle of import 

parity with reference to prices in the Singapore market, 

coupled with catalyst costs, shipping costs, insurance costs, 

ocean losses & handling fee, and taxes. 

 

In addition, the quantum of contribution and/or subsidy from 

the government’s oil fund varies for each period. Thus, 

payments to suppliers also fluctuate and are subject to 

changes. 

 

The raw material cost of petroleum products, which are 

commodities, is largely dependent on crude oil prices that 

can be volatile. As a result, PTG’s profitability depends on 

industry dynamics and other exogenous factors affecting the 

prices of crude oil and petroleum products. 

 

Rampant COVID-19 pandemic. The COVID-19 pandemic in 

2020 has led to an adverse impact on the global economy. 

Due to the plunge in domestic and international travel 

activities, the unfavourable oil demand-supply dynamics 

(considered one of the critical risks for its operations) during 

the pandemic have affected PTG’s core business.  

 

Technology disruption. Innovations and technology changes 

are becoming increasingly important factors for most 

businesses, due to the wide adoption of new technology to 

increase operating efficiency and competitiveness. In 

particular, the development of the EV market in Thailand is 

gathering momentum. The government has adopted policies 

to promote EV projects and this could result in a demand 

downtrend for fuel in the future.  

 

More intense competition for both oil and non-oil segments. 

The markets that PTG is operating in have high competition 

intensity. Such markets are constantly changing in terms of 

the number and type of retailers, i.e. the variety of products 

and services in gas station retail stores is on the rise. PTG is 

competing with fuel distributors, coffee shops, convenience 

store chains, supermarkets, and restaurants operated by the 

other vendors. To remain competitive, PTG will constantly 

analyse consumer needs, as well as the prices and products 

offered by competitors 

 

 

 

Change in consumer lifestyle.  Consumer lifestyle is 

constantly evolving and changing over time, more so with 

regard to F&B consumption preferences. If PTG fails to adapt 

to the needs of the rapidly changing F&B market, the 

performance of its Punthai Coffee and other F&B businesses 

may be adversely affected. In addition, growing health 

awareness, dining preference changes, and unexpected  

behavioural changes for its target customers may lead to 

reduced consumption of coffee and/or PTG’s other products. 

 

Regulatory risks. PTG and other companies in the domestic 

and foreign petroleum industries operate under strict 

regulations. Hence, its business and operations will be 

directly affected by policy and government policy changes. 
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Financials  
 

Net profit CAGR of c.11% over 2020-2025F. We project its 

net profit to grow at a CAGR of 11% during 2020-2025F, i.e. 

from Bt1.89bn in 2020 to Bt3.14bn in 2025F. This is 

supported by i) service station and Punthai Coffee outlet 

expansions by c.150 stations and c.50-80 outlets per year, 

respectively, ii) strong fuel demand recovery after the rollout 

of COVID-19 vaccines, iii) increasing market share for LPG 

sales volume by expanding into the household segment, iv) 

solar rooftop projects that can save electricity by c.Bt0.10-

0.15m per station per year, and v) uptrend for spending on 

coffee at service stations with a projected CAGR of c.10% 

over 2020-2025F. 
 

Net profit CAGR of c.11% over 2020-2025F  

 
 
 
 
 
 
 
 

 

 

 

 

Source: Company, DBSVTH 

 

PTG is planning to roll out 100-150 new service stations per 

year and 50-80 new Punthai Coffee outlets per year over 

2021-2025F. As a result, we assume an annual rollout of 100 

service stations and 80 Punthai Coffee outlets (50 outlets in 

2021) with regard to our earnings projections for 2021-

2025F. 

 

As of end-2020, the total number of service stations 

(including LPG gas shop and gas stations) and Punthai 

Coffee (including GFA) outlets stood at 2,094 stations and 

334 stores respectively.  

 

Oil business: Sales volume and number of stations 

 
 
 
 
 
 
 
 

 

 

 

 

Source: Company, DBSVTH 

 

LPG business: Sales volume  

 
 
 
 
 
 
 
 

 

 

 

 

Source: Company, DBSVTH 

 

F&B business: Sales volume and number of stores  

 
 
 
 
 
 
 
 

 

 

 

 

Source: Company, DBSVTH 
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Superior profitability relative to comparable peers. We think 

PTG’s business operations are distinct from its peers (PTT Oil 

and Retail Plc – OR TB as a direct comparison) with respect 

to the following factors: 

 

i) Proportion of DODO/COCO service stations – COCO 

service stations generates superior margins relative 

to DODO as there will be profit sharing between the 

owner and dealers. At end-2020, DODO service 

station accounted for 15% of PTG stations and 80% of 

OR stations.  

 

ii)  The proportion of retail and wholesale sales volume 

– Generally, the wholesale business generates 

significant lower margins than the retail business, 

with an average discount of 40-50%. As of end-2020, 

the proportion of retail petroleum sales volume stood 

at c.96% of PTG’s total sales volume, compared with 

c.51% for OR. 

As a result, the gross profit and EBITDA margins of PTG’s oil 

business are superior to those of OR. Note that the average 

marketing margins were Bt1.8-1.9 per litre for PTG and Bt1.0 

per litre for OR.  

 

During 2017-2020, PTG’s gross margins averaged 8.2% 

whereas its EBITDA margin averaged 4.0% (vs. OR’s 6.3% 

and 2.2% respectively), Moreover, its return on equity 

averaged 19.2% vs. OR’s 17.4% during the same period. 

 

We also project superior profitability and higher return to 

shareholders over 2021-2025F with an  estimated average 

gross margin of 8.5%, EBITDA margin of 4.6%, and ROE of 

17.7% (vs. OR’s 5.9%, 2.4%, 10.3% respectively). 

 

PTG: Gross/EBITDA margins and ROE 

 
 
 
 
 
 
 
 

 

 

 

 

Source: Company, DBSVTH 

 

OR: Gross/EBITDA margins and ROE 

 
 
 
 
 
 
 
 

 

 

 

 

Source: OR, DBSVTH 

 

Expect F&B business to turn profitable by end-2021F.  

Historically, the F&B business has resulted in net losses at 

the EBITDA level. Despite the negative impact of the COVID-

19 pandemic that has led to 27 outlet closures and a sharp 

decline in revenue for Coffee World at airports, PTG’s F&B 

EBITDA reached breakeven level at the end of 2020.  (Note 

that 30-50% revenue of Coffee World is generated from 

outlets at airports). This was mainly thanks to the expansion 

of Punthai Coffee outlets and higher revenue contribution. 

 

We expect its F&B business to deliver net profit in 2021. This 

will be supported by: i) c.50 new Punthai Coffee outlets, ii) 

rebranding of  F&B chain under management by GFA 

(namely Coffee World, Cream & Fudge, New York 5th Av. 

Deli, and “Thai Chef Express”), and iii) business and air travel 

activities returning to pre-COVID levels. 

 

Better 2020 performance despite COVID-19 pandemic. 

PTG’s 2020 net profit came in at Bt1,894m (+21% y-o-y). The 

stellar performance was due to: i) rising revenues for both 

oil and non-oil businesses, ii) wider marketing margins, and 

iii) higher equity income from JVs. 

 

i) Oil business –retail and wholesale oil volumes came 

in at 4,741m litres (+8% y-o-y) and 218m litres and (-

26% y-o-y) respectively. The increase in retail sales 

volume was due to service station expansion by 67 

stations and same store sale growth (SSSG) of c.0.9% 

for existing stations. This was thanks to its full-range 

of services, including non-oil segments such as 

convenient stores, F&B outlets, resting areas, and 

membership campaigns.   
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ii) LPG business – The sales volume of this segment 

stood at 152m litres (+13% y-o-y). This was supported 

by its LPG services to household and industrial users, 

with PTG adding 99 LPG gas shops in 2020. Note that 

PTG has secured a market share of 11.5% (vs. 7.3% in 

2019), making it the fourth largest LPG service 

provider. 

 

iv) F&B business – Punthai Coffee and Max Mart raked in  

revenues of Bt395m (+11.2% y-o-y) and Bt1,113m 

(+3% y-o-y) respectively. Despite the COVID-19 

pandemic that led to the closure of several Coffee 

World outlet in department stores, community malls, 

and airports, demand for Punthai Coffee and Max 

Mart products increased. 

 

Expect leverage to head south in 2021F. Its debt to equity 

(D/E) ratio jumped from 2.40x in 2019 to 4.32x in 2020. This 

is owing to the implementation of the new accounting 

standard of IFRS 16 that saw PTG incur additional financial 

lease liabilities of Bt18.94bn. Stripping out the impact of the 

new accounting standard, its D/E ratio actually fell from 

2.40x to 1.92x during the same period. 

 

We expect PTG's leverage to fall gradually over 2021-2025F, 

in view of: i) its annual capex of c.Bt4.0bn for 2021F and 

Bt3.0bn each for 2022-2025F, ii) its long-term bank loans of 

Bt468m-2,975m will be due within one year, and iii) its long-

term bank loans of Bt6.3bn. Hence, we expect its D/E ratio 

to fall from 3.42x in 2021F to 1.60x by 2025. Without the 

impact of the new accounting standard of IFRS 16, this ratio 

would drop from 1.54x to 0.71x during the same period. 

 

Debt-to-equity ratio 

 
 
 
 
 
 
 

 

 

 

 

 

Source: Company, DBSVTH 
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Key Assumptions 

FY Dec    2018A 2019A 2020A 2021F 2022F 

       
  Oil sales volume (m litres)  3,802 4,681 4,959 5,520 5,760 

  No. of service stations  1,883 2,027 2,094 2,300 2,400 

  LPG sales volume (m litres)  98.0 134 152 175 192 

  No. of EV charging stations  0.0 0.0 0.0 30.0 50.0 

  Capex  5,310 2,522 1,875 4,000 3,000 

 
Income Statement (Btm) 

FY Dec   2018A 2019A 2020A 2021F 2022F 

       
Revenue  107,829 120,027 104,423 136,521 137,135 

Cost of Goods Sold  (100,386) (110,127) (93,824) (125,408) (125,240) 

Gross Profit  7,443 9,900 10,599 11,113 11,896 

Other Opng (Exp)/Inc  (6,711) (7,907) (7,820) (7,796) (8,318) 

Operating Profit  733 1,993 2,779 3,317 3,577 

Other Non Opg (Exp)/Inc  313 225 243 300 300 

Associates & JV Inc  (12.2) 39.6 376 100 107 

Net Interest  (Exp)/Inc  (290) (335) (1,104) (1,043) (1,149) 

Exceptional Gain/(Loss)  0.0 0.0 36.7 0.0 0.0 

Pre-tax Profit  743 1,923 2,331 2,675 2,835 

Tax  (120) (359) (425) (481) (510) 

Minority Interest  1.14 (2.7) (12.2) (13.2) (14.0) 

Preference Dividend  0.0 0.0 0.0 0.0 0.0 

Net Profit  625 1,561 1,894 2,180 2,311 

Net Profit before Except.  625 1,561 1,857 2,180 2,311 

EBITDA   3,508 5,269 6,279 6,688 6,956 

Growth       

Revenue Gth (%)  27.4 11.3 (13.0) 30.7 0.5 

EBITDA Gth (%)  14.4 50.2 19.2 6.5 4.0 

Opg Profit Gth (%)  (24.9) 172.0 39.5 19.4 7.8 

Net Profit Gth (Pre-ex) 

(%) 
 (31.5) 149.8 19.0 17.4 6.0 

Margins & Ratio       

Gross Margins (%)  6.9 8.2 10.1 8.1 8.7 

Opg Profit Margin (%)  0.7 1.7 2.7 2.4 2.6 

Net Profit Margin (%)  0.6 1.3 1.8 1.6 1.7 

ROAE (%)  11.8 25.8 26.1 24.3 20.6 

ROA (%)  3.2 7.2 5.9 5.0 4.9 

ROCE (%)  2.4 7.9 2.8 3.1 3.0 

Div Payout Ratio (%)  53.5 42.8 44.1 40.0 40.0 

Net Interest Cover (x)  2.5 6.0 2.5 3.2 3.1 

 

Source: Company, DBSVTH 

 
Margins Trend 
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Quarterly Income Statement (Btm) 

FY Dec  3Q2019 4Q2019 1Q2020 2Q2020 3Q2020 4Q2020 

       
Revenue 28,485 31,043 29,121 22,257 25,315 27,730 

Cost of Goods Sold (26,151) (28,542) (26,890) (19,513) (22,595) (24,826) 

Gross Profit 2,333 2,502 2,231 2,745 2,720 2,903 

Other Oper. (Exp)/Inc (1,992) (2,074) (1,944) (1,879) (1,895) (2,102) 

Operating Profit 341 427 287 866 825 801 

Other Non Opg (Exp)/Inc 49.5 51.2 61.2 45.7 66.2 70.2 

Associates & JV Inc 6.52 39.2 165 11.7 33.2 166 

Net Interest (Exp)/Inc (84.3) (81.5) (272) (268) (280) (284) 

Exceptional Gain/(Loss) 0.0 0.0 0.0 0.62 0.78 35.3 

Pre-tax Profit 313 436 241 656 645 789 

Tax (54.5) (76.3) (36.1) (143) (132) (113) 

Minority Interest (1.6) (3.3) (1.2) (2.9) (3.9) (4.2) 

Net Profit 257 356 203 510 509 672 

Net profit bef Except. 257 356 203 509 508 636 

EBITDA  1,168 1,307 1,209 1,646 1,653 1,771 

       

Growth       

Revenue Gth (%) (10.5) 9.0 (6.2) (23.6) 13.7 9.5 

EBITDA Gth (%) (14.0) 11.9 (7.5) 36.1 0.4 7.1 

Opg Profit Gth (%) (39.4) 25.3 (32.8) 201.6 (4.7) (2.8) 

Net Profit Gth (Pre-ex) 

(%) 
(40.0) 38.9 (42.9) 150.4 (0.2) 25.2 

Margins       

Gross Margins (%) 8.2 8.1 7.7 12.3 10.7 10.5 

Opg Profit Margins (%) 1.2 1.4 1.0 3.9 3.3 2.9 

Net Profit Margins (%) 0.9 1.1 0.7 2.3 2.0 2.4 

Revenue Trend 

 

 

 

 

 

 

 

Source: Company, DBSVTH 
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Balance Sheet (Btm) 

FY Dec   2018A 2019A 2020A 2021F 2022F 
       
Net Fixed Assets  11,026 11,458 10,853 11,883 11,906 

Invts in Associates & JVs  6.56 0.0 0.0 0.0 0.0 

Other  LT  Assets  5,970 6,343 27,326 27,839 31,924 

Cash & ST Invts  1,021 1,408 1,267 1,156 759 

Inventory  1,758 2,217 2,088 2,625 2,771 

Debtors  1,158 1,222 503 1,128 1,430 

Other Current Assets  0.73 2.79 0.61 0.61 0.61 

Total Assets  20,940 22,652 42,037 44,631 48,789 

       

ST Debt 

 
 4,332 5,540 3,748 1,450 2,975 

Creditor  6,335 5,779 3,920 6,607 6,905 

Other  Current Liab  226 296 818 818 818 

LT Debt  4,572 4,330 25,572 25,577 25,577 

Other  LT  Liabilities  0.0 0.0 0.0 0.0 0.0 

Shareholder’s Equity  5,444 6,648 7,884 10,064 12,374 

Minority Interests  31.8 60.0 96.3 116 139 

Total Cap. & Liab.  20,940 22,652 42,037 44,631 48,789 

       

Non-Cash Wkg. Capital  (3,644) (2,633) (2,146) (3,671) (3,523) 

Net Cash/(Debt)  (7,882) (8,462) (28,053) (25,872) (27,794) 

Debtors Turn (avg days)  3.6 3.6 3.0 2.2 3.4 

Creditors Turn (avg days)  20.2 20.6 19.5 15.7 20.2 

Inventory Turn (avg days)  7.0 6.8 8.6 7.0 8.1 

Asset Turnover (x)  5.5 5.5 3.2 3.2 2.9 

Current Ratio (x)  0.4 0.4 0.5 0.6 0.5 

Quick Ratio (x)  0.2 0.2 0.2 0.3 0.2 

Net Debt/Equity (X)  1.4 1.3 3.5 2.5 2.2 

Net Debt/Equity ex MI (X)  1.4 1.3 3.6 2.6 2.2 

Capex to Debt (%)  59.6 25.6 6.4 14.8 10.5 

 

Source: Company, DBSVTH 
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Cash Flow Statement (Btm) 

FY Dec   2018A 2019A 2020A 2021F 2022F 

       
Pre-Tax Profit  743 1,923 2,331 2,180 2,311 

Dep. & Amort.  2,475 3,011 2,881 2,971 2,972 

Tax Paid  (193) (325) (370) (481) (510) 

Assoc. & JV Inc/(loss)  0.0 0.0 0.0 0.0 0.0 

Chg in Wkg.Cap.  1,778 (952) (1,707) 1,525 (148) 

Other Operating CF  119 26.2 (325) (1,043) (1,149) 

Net Operating CF  4,923 3,683 2,811 5,151 3,475 

Capital Exp.(net)  (5,310) (2,522) (1,875) (4,000) (3,000) 

Other Invts.(net)  (36.8) (1,703) (49.3) 0.0 0.0 

Invts in Assoc. & JV  0.0 0.0 0.0 0.0 0.0 

Div from Assoc & JV  0.0 0.0 0.0 0.0 0.0 

Other Investing CF  0.0 0.0 0.0 0.0 0.0 

Net Investing CF  (5,347) (4,225) (1,924) (4,000) (3,000) 

Div Paid  (284) (334) (668) (835) (872) 

Chg in Gross Debt   0.0 0.0 0.0 0.0 0.0 

Capital  Issues  0.0 0.0 0.0 0.0 0.0 

Other Financing CF  792 918 (314) (428) 0.0 

Net Financing CF  508 584 (982) (1,263) (872) 

Currency Adjustments  0.0 0.0 0.0 0.0 0.0 

Chg in Cash  84.8 41.4 (95.4) (111) (397) 

Opg CFPS (Bt)  1.88 2.78 2.70 2.17 2.17 

Free CFPS (Bt)  (0.2) 0.70 0.56 0.69 0.28 

 

Source: Company, DBSVTH 

Capital Expenditure 

 

 

 

 

 

 

 

 

 

 

 

 

 

THAI-CAC (as of Jun 2020) Certified 

Corporate Governance CG Rating (as of Oct 2019) 
 

 

THAI-CAC is Companies participating in Thailand's Private Sector 

Collective Action Coalition Against Corruption programme (Thai CAC) 

under Thai Institute of Directors (as of May 2018) are categorised into: 

Score Description 

Declared Companies that have declared their intention to join CAC 

Certified Companies certified by CAC. 

Corporate Governance CG Rating is based on Thai Institute of 

Directors (IOD)’s annual assessment of corporate governance 

practices of listed companies.  The assessment covers 235 criteria in 

five categories including board responsibilities (35% weighting), 

disclosure and transparency (20%), role of stakeholders (20%), 

equitable treatment of shareholders (10%) and rights of shareholders 

(15%).  The IOD then assigns numbers of logos to each company 

based on their scoring as follows: 

Score Range Number of Logo Description 

90-100  Excellent 

80-89  Very Good 

70-79  Good 

60-69  Satisfactory 

50-59  Pass 

<50 No logo given N/A 
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DBSVTH recommendations are based on Absolute Total Return* Rating system, defined as follows: 

STRONG BUY (>20% total return over the next 3 months, with identifiable share price catalysts within this time frame) 

BUY (>15% total return over the next 12 months for small caps, >10% for large caps) 

HOLD (-10% to +15% total return over the next 12 months for small caps, -10% to +10% for large caps) 

FULLY VALUED (negative total return, i.e.,  > -10% over the next 12 months) 

SELL (negative total return of > -20% over the next 3 months, with identifiable share price catalysts within this time frame) 

*Share price appreciation + dividends 

 

Completed Date:  11 May 2021 05:38:22   (THA) 

Dissemination Date: 11 May 2021 08:47:32   (THA) 

 

Sources for all charts and tables are DBSVTH unless otherwise specified. 

 

GENERAL DISCLOSURE/DISCLAIMER  

This report is prepared by DBS Vickers Securities (Thailand) Co Ltd (''DBSVTH''). This report is solely intended for the clients of DBS Bank Ltd, its 

respective connected and associated corporations and affiliates only and no part of this document may be (i) copied, photocopied or duplicated 

in any form or by any means or (ii) redistributed without the prior written consent of DBS Vickers Securities (Thailand) Co Ltd (''DBSVTH'').      

 

The research set out in this report is based on information obtained from sources believed to be reliable, but we (which collectively refers to DBS 

Bank Ltd, its respective connected and associated corporations, affiliates and their respective directors, officers, employees and agents 

(collectively, the “DBS Group”) have not conducted due diligence on any of the companies, verified any information or sources or taken into 

account any other factors which we may consider to be relevant or appropriate in preparing the research.  Accordingly, we do not make any 

representation or warranty as to the accuracy, completeness or correctness of the research set out in this report. Opinions expressed are subject 

to change without notice. This research is prepared for general circulation. Any recommendation contained in this document does not have 

regard to the specific investment objectives, financial situation and the particular needs of any specific addressee. This document is for the 

information of addressees only and is not to be taken in substitution for the exercise of judgement by addressees, who should obtain separate 

independent legal or financial advice. The DBS Group accepts no liability whatsoever for any direct, indirect and/or consequential loss (including 

any claims for loss of profit) arising from any use of and/or reliance upon this document and/or further communication given in relation to this 

document. This document is not to be construed as an offer or a solicitation of an offer to buy or sell any securities. The DBS Group, along with 

its affiliates and/or persons associated with any of them may from time to time have interests in the securities mentioned in this document. The 

DBS Group, may have positions in, and may effect transactions in securities mentioned herein and may also perform or seek to perform broking, 

investment banking and other banking services for these companies. 

 

Any valuations, opinions, estimates, forecasts, ratings or risk assessments herein constitutes a judgment as of the date of this report, and there 

can be no assurance that future results or events will be consistent with any such valuations, opinions, estimates, forecasts, ratings or risk 

assessments. The information in this document is subject to change without notice, its accuracy is not guaranteed, it may be incomplete or 

condensed, it may not contain all material information concerning the company (or companies) referred to in this report and the DBS Group is 

under no obligation to update the information in this report. 

 

This publication has not been reviewed or authorized by any regulatory authority in Singapore, Hong Kong or elsewhere. There is no planned 

schedule or frequency for updating research publication relating to any issuer.   

 

The valuations, opinions, estimates, forecasts, ratings or risk assessments described in this report were based upon a number of estimates and 

assumptions and are inherently subject to significant uncertainties and contingencies. It can be expected that one or more of the estimates on 

which the valuations, opinions, estimates, forecasts, ratings or risk assessments were based will not materialize or will vary significantly from 

actual results. Therefore, the inclusion of the valuations, opinions, estimates, forecasts, ratings or risk assessments described herein IS NOT TO BE 

RELIED UPON as a representation and/or warranty by the DBS Group (and/or any persons associated with the aforesaid entities), that: 
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(a)  such valuations, opinions, estimates, forecasts, ratings or risk assessments or their underlying assumptions will be achieved, and 

(b) there is any assurance that future results or events will be consistent with any such valuations, opinions, estimates, forecasts, ratings or risk 

assessments stated therein. 

 

Please contact the primary analyst for valuation methodologies and assumptions associated with the covered companies or price targets. 

Any assumptions made in this report that refers to commodities, are for the purposes of making forecasts for the company (or companies) 

mentioned herein. They are not to be construed as recommendations to trade in the physical commodity or in the futures contract relating to the 

commodity referred to in this report.  

 

DBSVUSA, a US-registered broker-dealer, does not have its own investment banking or research department, has not participated in any public 

offering of securities as a manager or co-manager or in any other investment banking transaction in the past twelve months and does not 

engage in market-making.   

 

ANALYST CERTIFICATION 

The research analyst(s) primarily responsible for the content of this research report, in part or in whole, certifies that the views about the 

companies and their securities expressed in this report accurately reflect his/her personal views. The analyst(s) also certifies that no part of his/her 

compensation was, is, or will be, directly or indirectly, related to specific recommendations or views expressed in the report. The research analyst 

(s) primarily responsible for the content of this research report, in part or in whole, certifies that he or his associate1 does not serve as an officer 

of the issuer or the new listing applicant (which includes in the case of a real estate investment trust, an officer of the management company of 

the real estate investment trust; and in the case of any other entity, an officer or its equivalent counterparty of the entity who is responsible for 

the management of the issuer or the new listing applicant) and the research analyst(s) primarily responsible for the content of this research report 

or his associate does not have financial interests
2
  in relation to an issuer or a new listing applicant that the analyst reviews.  DBS Group has 

procedures in place to eliminate, avoid and manage any potential conflicts of interests that may arise in connection with the production of 

research reports.  The research analyst(s) responsible for this report operates as part of a separate and independent team to the investment 

banking function of the DBS Group and procedures are in place to ensure that confidential information held by either the research or investment 

banking function is handled appropriately.  There is no direct link of DBS Group's compensation to any specific investment banking function of 

the DBS Group. 

 

COMPANY-SPECIFIC / REGULATORY DISCLOSURES  

1. DBS Bank Ltd, DBS HK, DBS Vickers Securities (Singapore) Pte Ltd (''DBSVS'') or their subsidiaries and/or other affiliates  do not have 

a proprietary position in the securities  recommended in this report as of 30 Apr 2021. 

2. Neither DBS Bank Ltd nor DBS HK market makes in equity securities of the issuer(s) or company(ies) mentioned in this Research 

Report.  

 

Compensation for investment banking services: 

3. DBSVUSA does not have its own investment banking or research department, nor has it participated in any public offering of 

securities as a manager or co-manager or in any other investment banking transaction in the past twelve months. Any US persons 

wishing to obtain further information, including any clarification on disclosures in this disclaimer, or to effect a transaction in any 

security discussed in this document should contact DBSVUSA exclusively.            

 

Disclosure of previous investment recommendation produced: 

4. DBS Bank Ltd, DBS Vickers Securities (Singapore) Pte Ltd (''DBSVS''), their subsidiaries and/or other affiliates may have published 

other investment recommendations in respect of the same securities / instruments recommended in this research report during the 

preceding 12 months. Please contact the primary analyst listed in the first page of this report to view previous investment 

recommendations published by DBS Bank Ltd, DBS Vickers Securities (Singapore) Pte Ltd (''DBSVS''), their subsidiaries and/or other 

affiliates in the preceding 12 months.      

  

 
1 An associate is defined as (i) the spouse, or any minor child (natural or adopted) or minor step-child, of the analyst; (ii) the trustee of a trust of 

which the analyst, his spouse, minor child (natural or adopted) or minor step-child, is a beneficiary or discretionary object; or (iii) another person 

accustomed or obliged to act in accordance with the directions or instructions of the analyst.   

2 Financial interest is defined as interests that are commonly known financial interest, such as investment in the securities in respect of an issuer or 

a new listing applicant, or financial accommodation arrangement between the issuer or the new listing applicant and the firm or analysis.  This 

term does not include commercial lending conducted at arm's length, or investments in any collective investment scheme other than an issuer or 

new listing applicant notwithstanding the fact that the scheme has investments in securities in respect of an issuer or a new listing applicant.   
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RESTRICTIONS ON DISTRIBUTION  

General This report is not directed to, or intended for distribution to or use by, any person or entity who is a citizen or resident of 

or located in any locality, state, country or other jurisdiction where such distribution, publication, availability or use 

would be contrary to law or regulation. 

 

Australia This report is being distributed in Australia by DBS Bank Ltd, DBSVS or DBSV HK. DBS Bank Ltd holds Australian Financial 

Services Licence no. 475946. 

 

DBSVS and DBSV HK are exempted from the requirement to hold an Australian Financial Services Licence under the 

Corporation Act 2001 (“CA”) in respect of financial services provided to the recipients. Both DBS Bank Ltd and DBSVS 

are regulated by the Monetary Authority of Singapore under the laws of Singapore, and DBSV HK is regulated by the 

Hong Kong Securities and Futures Commission under the laws of Hong Kong, which differ from Australian laws. 

 

Distribution of this report is intended only for “wholesale investors” within the meaning of the CA. 

 

Hong Kong This report has been prepared by an entity(ies) which is not licensed by the Hong Kong Securities and Futures 

Commission to carry on the regulated activity of advising on securities pursuant to the Securities and Futures Ordinance 

(Chapter 571 of the Laws of Hong Kong).  This report is being distributed in Hong Kong and is attributable to DBS Bank 

(Hong Kong) Limited, a registered institution registered with the Hong Kong Securities and Futures Commission to carry 

on the regulated activity of advising on securities pursuant to the Securities and Futures Ordinance (Chapter 571 of the 

Laws of Hong Kong).  DBS Bank Ltd., Hong Kong Branch is a limited liability company incorporated in Singapore.  

                 

For any query regarding the materials herein, please contact Carol Wu (Reg No. AH8283) at dbsvhk@dbs.com 

 

Indonesia This report is being distributed in Indonesia by PT DBS Vickers Sekuritas Indonesia.  

 

Malaysia This report is distributed in Malaysia by AllianceDBS Research Sdn Bhd ("ADBSR"). Recipients of this report, received 

from ADBSR are to contact the undersigned at 603-2604 3333 in respect of any matters arising from or in connection 

with this report. In addition to the General Disclosure/Disclaimer found at the preceding page, recipients of this report 

are advised that ADBSR (the preparer of this report), its holding company Alliance Investment Bank Berhad, their 

respective connected and associated corporations, affiliates, their directors, officers, employees, agents and parties 

related or associated with any of them may have positions in, and may effect transactions in the securities mentioned 

herein and may also perform or seek to perform broking, investment  banking/corporate advisory and other services for 

the subject companies. They may also have received compensation and/or seek to obtain compensation for broking, 

investment banking/corporate advisory and other services from the subject companies. 

 

Wong Ming Tek, Executive Director, ADBSR 

 

Singapore This report is distributed in Singapore by DBS Bank Ltd (Company Regn. No. 196800306E) or DBSVS (Company Regn 

No. 198600294G), both of which are Exempt Financial Advisers as defined in the Financial Advisers Act and regulated by 

the Monetary Authority of Singapore. DBS Bank Ltd and/or DBSVS, may distribute reports produced by its respective 

foreign entities, affiliates or other foreign research houses pursuant to an arrangement under Regulation 32C of the 

Financial Advisers Regulations. Where the report is distributed in Singapore to a person who is not an Accredited 

Investor, Expert Investor or an Institutional Investor, DBS Bank Ltd accepts legal responsibility for the contents of the 

report to such persons only to the extent required by law. Singapore recipients should contact DBS Bank Ltd at 6327 

2288 for matters arising from, or in connection with the report. 
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Thailand This report is being distributed in Thailand by DBS Vickers Securities (Thailand) Co Ltd.  

 

United 

Kingdom 

This report is produced by DBS Vickers Securities (Thailand) Co Ltd which is regulated by the Securities and Exchange 

Commission, Thailand.  

 

This report is disseminated in the United Kingdom by DBS Vickers Securities (UK) Ltd, ("DBSVUK"). DBSVUK is 

authorised and regulated by the Financial Conduct Authority in the United Kingdom.  

 

In respect of the United Kingdom, this report is solely intended for the clients of DBSVUK, its respective connected and 

associated corporations and affiliates only and no part of this document may be (i) copied, photocopied or duplicated in 

any form or by any means or (ii) redistributed without the prior written consent of DBSVUK. This communication is 

directed at persons having professional experience in matters relating to investments. Any investment activity following 

from this communication will only be engaged in with such persons. Persons who do not have professional experience in 

matters relating to investments should not rely on this communication. 

 

Dubai 

International 

Financial 

Centre  

This research report is being distributed by DBS Bank Ltd., (DIFC Branch) having its office at units 608 - 610, 6
th
 Floor, 

Gate Precinct Building 5, PO Box 506538, DIFC, Dubai, United Arab Emirates. DBS Bank Ltd., (DIFC Branch) is regulated 

by The Dubai Financial Services Authority. This research report is intended only for professional clients (as defined in the 

DFSA rulebook) and no other person may act upon it. 

 

United Arab 

Emirates 

This report is provided by DBS Bank Ltd (Company Regn. No. 196800306E) which is an Exempt Financial Adviser as 

defined in the Financial Advisers Act and regulated by the Monetary Authority of Singapore. This report is for 

information purposes only and should not be relied upon or acted on by the recipient or considered as a solicitation or 

inducement to buy or sell any financial product. It does not constitute a personal recommendation or take into account 

the particular investment objectives, financial situation, or needs of individual clients. You should contact your 

relationship manager or investment adviser if you need advice on the merits of buying, selling or holding a particular 

investment. You should note that the information in this report may be out of date and it is not represented or 

warranted to be accurate, timely or complete. This report or any portion thereof may not be reprinted, sold or 

redistributed without our written consent. 

 

United States This report was prepared by DBS Vickers Securities (Thailand) Co Ltd (''DBSVTH'').  DBSVUSA did not participate in its 

preparation.  The research analyst(s) named on this report are not registered as research analysts with FINRA and are not 

associated persons of DBSVUSA. The research analyst(s) are not subject to FINRA Rule 2241 restrictions on analyst 

compensation, communications with a subject company, public appearances and trading securities held by a research 

analyst. This report is being distributed in the United States by DBSVUSA, which accepts responsibility for its contents. 

This report may only be distributed to Major U.S. Institutional Investors (as defined in SEC Rule 15a-6) and to such other 

institutional investors and qualified persons as DBSVUSA may authorize.  Any U.S. person receiving this report who 

wishes to effect transactions in any securities referred to herein should contact DBSVUSA directly and not its affiliate.  

 

Other 

jurisdictions 

In any other jurisdictions, except if otherwise restricted by laws or regulations, this report is intended only for qualified, 

professional, institutional or sophisticated investors as defined in the laws and regulations of such jurisdictions. 
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